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 Fortune Institute of 
International Business (FIIB), 
New Delhi organized the National 
Marketing Conference on 9th 
September 2017. The Conference 
titled as ‘Contemporary Practices 
in Modern Marketing: A Roadmap 
for 2020’ was to highlight the 
emergent role of social media and its impact on marketing strategies aimed to bring a roadmap for the future. Today, these 
challenges of social media and aligning strategies with the trend, are propelling academics and practitioners to develop best 
practices to make the world of marketing a better place.

Inaugural Session
 The conference began with the lighting of the lamp by Dr. Anil Kumar Sinha, Director, Fortune Institute of 
International Business, Mr. Sumit Sehgal, CMO, Comio. New Delhi, and Mr. Abhay Gupta, CEO Luxury Connect in the 
presence of an august gathering.
 Dr. Anil Kumar Sinha, in his welcome address, spoke about the upcoming marketing trends and pacing new 
strategies to meet challenges. The Conference theme was explained by Dr. Nimit Gupta, Conference Chair. Dr. Gupta talked 
about how marketing environment is becoming ambidextrous and how modern practices are changing the whole dynamics 
of the marketing domain.  This was followed by the inaugural address given by Mr. Sumit Sehgal, CMO, Comio. Mr. Sehgal 
expressed his views on traditional versus modern marketing and he emphasized on the emergent role of social media and 
its impact on marketing strategies. He gave valuable insights on core business practices wherein customers take center 
stage and customer relationship forms the backbone of any successful business. Mr. Abhay Gupta, CEO Luxury Connect 
delivered the keynote address. Mr. Gupta explained that in this VUCA (volatility, uncertainty, complexity and ambiguity 
of general conditions and situations) world where everything changes within a blink, the role of customer relation and 
customer experience forms the foundation of successful business, especially in the case of luxury brands. He highlighted 
that four things namely, unique customer experience, exclusivity, engagement and emotional connectivity forms four pillars 
of sustainable and profitable business practices. 
 The inaugural session came to an end with a vote of thanks to all the speakers, guests, participants, sponsors, 
partners and the media by Dr. Sudhir Rana, Conference Convener.
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