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ABOUT FIIB

With more than two decades of excellence and leadership in management 
education since 1995, Fortune Institute of International Business (FIIB) has 
worked towards rediscovering and reinventing Management Education 
through developing an industry relevant and global curriculum delivered by 
erudite faculty.

Through its commitment to excellence in Management Education, FIIB has 
been able to touch lives of close to1920 students and around 1000 plus 
corporates and helped them realize their dreams of becoming Leaders and 
Managers, not only in India but across the globe.

The institute offers a two year PGDM programme, approved by All India 
Council for Technical Education (AICTE) and certified as equivalent to MBA by 
Association of Indian University (AIU), at its Delhi campus. The class of PGDM 
is a blend of strong academic as well as decent corporate experience ranging 
from banking, IT, pharma, to FMCG.

MISSION

To Advance the Practice of 
Management and Produce Leader-
Managers of Business and Social 
Relevance

To be a Leading Business School, 
Globally Recognized for Excellence 
in Management Education

VISION
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CORE VALUES

Excellence: “We strive for excellence in everything we do”

Integrity: “We always do what is right”

Trust: “We work and collaborate in a manner that infuses trust”

Respect: “We value diversity in people, ideas and contributions, fostering an 
inclusive environment”

Ownership of Actions: “We hold ourselves accountable for achieving our 
goals”

RANKING

Ü 

Ü

Awarded "National Business & Service Excellence Awards - 2016" under 
"Best Business School in North India" by Praxis Media Private Limited - June 
2016

 Awarded "Education Excellence Awards - 2016" under "Institute of 
Outstanding Corporate & Industry Interface" by The Education Post - August 
2016

AWARDS

 FIIB has been awarded with several prestigious awards the most recent being

Ranked , November 2016  
rd33

Ranked , September 2016 
st41

Ranked , November 2016  
th

46

Ranked , November 2016  
th45
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Ü  

Ü

Ü

Ü

Awarded as the best B-School which encourages innovations” that leads 
to better development “at the 24th B-School Affair & Dewang Mehta 
National Education Awards- November 25th 2016.

 Awarded as one of Best Institutions for Implementation around 
Leadership, Governance and Policy by Business World and ICOH 
EDUCATION EXCELLENCE AWARDS- February 2016

 Awarded as one of Promising Higher Educational Institute for 
Employability Skills in India by ASSOCHAM and the Education Post  - 
December 2016

  Awarded for Excellence in Education 2017 as the Best Innovative Learning 
thTools at the 5  Education Conclave by Indian Education Network – January, 

2017

INTERNATIONAL ASSOCIATION 

FIIB is known for its network and collaborations with foreign universities for 
students and faculty exchange programmes. The institute has collaborations 
with:

  Sam Walton College of Business (University of Arkansas), USA

  The Burgundy School of Business, Dijon, Cedex, France

  Uniglobe College, Kathmandu, Nepal

Ü

Ü

Ü
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FIIB MDP Cell takes the responsibility to contribute towards 
improving the business practices of corporates, bringing 
innovation in the way Indian corporates look at business and 
helping them to perform better through specific tailor made 
Management Development Programs.

There is a strong desire and need to have well-educated and 
well-trained risk-taking leader-managers who will pioneer 
new managerial practices and set new standards. We at FIIB 
will be involved in bridging learning gaps by providing 
training on latest techniques, tools and best practices 
followed in India and across the world. 

We have been imparting excellence and leadership in management education 
since 1995. Fortune Institute of International Business (FIIB) has worked towards 
rediscovering and reinventing Management Education through developing an 
industry relevant and global curriculum delivered by erudite faculty. 

ABOUT FIIB MDP CELL
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FIIB MDP Cell's Mission 

To build FIIB as a B-School contributing to knowledge exchange between 
academia and industry. To provide training to further personal as well as 
organizational benefits by developing competencies with new and finer skills, 
knowledge and attitude.

Objectives of MDP Cell

Ü

Ü

Ü

  To provide open and customized MDPs

  Develop new perspectives in different fields of management

  Provide a platform for knowledge sharing with corporates
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FROM THE DIRECTOR’S DESK 

Dr. Anil Kumar Sinha

Over more than two decades, Fortune Institute of 
International Business (FIIB) has established a record of 
eminence and achievement. We are continuously building 
upon this legacy to bring a unique perspective to all our 
endeavours. 

Today, the role of a manager is becoming multifaceted as they have to be 
equipped with innovative skills, in order to meet the challenges of the ever-
changing business milieu. To address this, FIIB provides an intensive experience 
in management education as we develop leader-managers with a global 
mindset. Continuous innovation for sustainable business practices with social 
relevance is our guiding principle. 

Positioned as a leading teaching and research institution, we maintain strong 
linkage with the industry mentors at different levels through different activities. 
Management Development Programmes, Executive Training Programmes and 
Solutions-Oriented Consultancies are some of them. Continuous interaction 
with company executives has allowed us to get a deep understanding of the 
challenges they face in strategic planning and implementation. Based on their 
input, we have successfully developed a number of in-company programmes 
and modules of pertinent applications. Our cross-functional programmes have 
been well appreciated by industry experts as it presents an integrated 
understanding of multi-point problems, particularly in the case of MSMEs.

All these have been made possible due to the advantages of our central location, 
strong pool of faculty, state-of-the-art infrastructure, updated computer labs 
with the latest software to support business analytics and simulations.

Our Faculty is equipped with long tenure of industry experience supported by 
intensive research acumen, and provides contextual inputs and practical 
solutions through relevant cases and hands-on exercises. We are thankful to 
our present associates from the corporate, who have already shown faith in us. 

We invite you all to take benefits of our management development 
programmes to develop the skills of your Managers and Executives for 
equipping them in a better manner to deal with complex situations. 
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FROM THE MDP ADVISOR'S DESK

Prof.  Abhijit Roy
                           

FIIB is a leading institution with a heritage of over 25 years in 
providing management education to students as well as 
extending executive training to organisations, both in the 
public and private sector space. FIIB’s management 
development programmes train your employees not only in a 
specific subject but also assist organisations in tackling the 
complex challenges facing business and society today in a 
dynamic and fast changing world. In designing and delivering 

relevant learning experience, our group of highly qualified and committed 
faculty interacts with individuals and corporates so that existing programmes 
are made more relevant and new programmes introduced. We offer 
management development programmes in various management disciplines 
both in an open as well as customized format. The consultancy experience of 
the faculty also aids this process.  We look forward to working with you so that 
our faculty and your executives can interact in a meaningful manner and we are 
able to offer effective learning solutions to your organisation’s development.

Ms. Romaa Mageswari

Greetings! I am happy to introduce the FIIB philosophy for 
conducting MDP.
Aligning ourselves with the larger vision of the country “Skill 
India” it is essential that we equip people with the best 
practices relevant to the industry. Though they seem ordinary 
at first glance but the inherent spirit is profound. No matter 

what lofty theory one may espouse for the betterment of the industry, speech 
alone will not bring any change. The surest path to achieve this is mutual 
interaction & collaboration. We need educational theories supported by 
practical experience which we gain at MDP session, where we learn and 
understand better.

FROM THE MDP HEAD'S DESK 
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“Practice leads to theory”
 
Actual practice when available as theory has the power to contribute to 
development. Interaction of practice & theory will give rise to constructive 
ideas. This leads to value creation both within the industry as well as the 
academia.
 
For us at FIIB each MDP session is a collaboration to help problem solving, 
increase efficiency in processes & outcomes and transmit cutting edge 
knowledge. Each session is a meaningful learning from each other & develop 
new perspective in the different fields of management.

We look forward, to give us an opportunity to collaborate and work along with 
your esteemed organization.

?With Gratitude & Regards
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MANAGEMENT DEVELOPMENT
PROGRAM- CORE COMPETENCIES

Aligning our principles with the Central Government's initiative of 'Make in 
India', we take it as our responsibility to contribute towards improving the 
business practices, bringing innovation in the way Indian corporates look at 
business and helping them perform better through specific tailor made 
training sessions.

Our Management Development Programs are unique learning propositions 
with defined deliverables and learning outcomes for managers and 
professionals and aim at equipping them with the evolving management 
concepts, practices, perspectives and approaches.

There is strong desire and need to have risk-taking leader-managers who will 
pioneer new managerial practices and set new standards and we at FIIB try to 
bridge this gap by providing training on latest techniques, tools and practices 
followed across the world.

Understanding the above requirements and matching them with the expertise 
that we have, we assure you of matching the best product offering in the 
market. Our expert team of faculty is ready to meet your requirements with 
the help of years of varied corporate experience. 
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OUR CORE COMPETENCIES

Business Simulation Training

A simulation is an experiential learning exercise in which participants practice 
hands-on management and learn to define objectives and business strategies. 
They are concerned with the application and not the definitions, of business 
concepts, principles, and methods. Decisions do not occur sequentially but 
simultaneously and interactively, just as they do in the business world. The 
paramount objective is to help students internalize business thought through 
the practice of business decision making.

The objective is to develop a broad perspective in managerial decisions and an 
appreciation of economic and social factors that drive modern global 
organizations. The course consists of a combination of lectures, readings and 
practical lab sessions. Participants are expected to apply concepts and 
techniques garnered during the course in tackling various decisions, team 
decision making and analysis.
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OUR CORE COMPETENCIES

IBM Business Analytics

The course consists of two basic modules. 

Case-based teaching will be used for these modules using cases studies from 
FIIB, IBM, Harvard Business School (HBS), Darden, Ivey, and Kellogg.

Foundations of Business Analytics Concept

Introduction    to  Business Analytics;  Different  types and scales of data; 
Data summarization and visualization methods; Tables, Graphs, Charts, 
Histograms, Frequency distributions, Relative frequency measures of central 
tendency and dispersion; Box Plot; Chebychev's Inequality.

We are also very well established in all the other areas of management. Some 
details of our programs are given below
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Modules of In-Company Programs
offered by FIIB

Goods Services Tax at IOCL Panipat Refinery

FIIB conducted a one day Management Development Program on upcoming 
Goods and Services Tax (GST) at IOCL Panipat Refinery, on 30th September, 
2016. The program was inaugurated by General Manager (HR) Sh. S. K. Bose, 
and attended by 27 senior employees of Panipat refinery from its various 
departments like purchase, accounts and stores. The program was delivered 
by FIIB faculty members Prof. Abhijit Roy and Prof. Pravesh Aghi, who 
touched upon the various aspects of Model GST law and discussed the 
upcoming law and its impact on oil sector specifically. Participants actively 
participated in the program and lots of practical cases were also discussed 
during the course of the program. Mr. J. S. Sahota Chief Manager (training and 
development) thanked the faculty of FIIB for delivering the informative 
program. 
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Modules of In-Company Programs
offered by FIIB

Workshop on "Leadership and Negotiation skills

FIIB conducted a workshop for small and medium exporters at Rajiv 
Gandhi Handicraft Bhawan on 19th Nov'16. This workshop on 
"Leadership and Negotiation skills" was delivered by FIIB faculty 
members  Prof .  V idya  Iyer  and Prof .  R i tura j  Kumar .
It saw participation by industry experts. Participants actively 
participated in the program and discussed various practical cases 
during the course of the program. 
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Modules of In-Company Programs
offered by FIIB

Workshop on Fundamentals of Finance
in Business for SMEs

A workshop on "Fundamentals of finance in Business for SMEs" was conducted 
by FIIB at the Rajiv Gandhi Handicraft Bhawan on 26 th Nov'16 for small and 
medium exporters. It was delivered by FIIB faculty Prof. Ferojuddin M.A.Khan.
Prof. Khan updated the participants on fundamentals of finance, such as ratios, 
cost data etc. which will enable them to better decision making and management. 
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GENERAL MANAGEMENT/
MARKETING MANAGEMENT
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About the program: Objectives:
Many business executives now ÜUnderstand the concepts of 
realize that among the most valuable 'brand', 'brand equity' and the 
assets that a business firm could different approaches to measuring 
invest in are brands. Products brand equity 
without branding are “commodities”. Ü Understand the concepts of 'brand 
Products are physical entities which identity', 'brand image' and 'brand 
exist in the real world. A brand is a positioning' and the complexity of 
perception which lives in the issues involved in launching and 
customer's mind. In today's market sustaining new brands
environment, it is always possible for 
c o m p e t i t o r s  t o  d u p l i c a t e  Content:  
manufacturing processes and Ü Brand versus Product
product designs. However, it is far Ü Brand elements
more difficult to reproduce strongly Ü Brand equity
held beliefs and attitudes in the Ü Launching new brand
minds of consumers, which are Ü Brand architecture
seeded and nurtured through Ü Brand rejuvenation. 
strategized brand building efforts. Ü Brand extensions 
Focus would be on how to create, Ü Co - Branding
build, measure, analyze position and Ü Secondary Brand Associations
manage brands and strategize for 
maximizing profitability. The art and Methodology: 
science of brand management has Ü Situation Cracking
evolved over the years As the Ü Case discussions
domain of branding spreads from Ü Role plays
products and services to people, 
places, causes and events, the Who may attend? 
knowledge, understanding, and skills Ü The programme is designed for 
related to Brand Management form owners/ managers of varied sectors 
the keystones of a 21st century specia l ly  MSME desirous of  
m a r k e t e r .   upgrading their business using the 
Prof. Khan updated the participants power of branding.
on fundamentals of finance, such as 
ratios, cost data etc. which will Expected outcome: 
enable them to better decision Ü  Understand brand dynamics
making and management. Ü Apply brand marketing for MSMEs 

Ü Perform a comparative analysis of 
the various competing brands in any 
product category by employing 
models of brand equity, brand 
identity and brand positioning

Brand Building for MSMEs
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Marketing Research for Decision Making

About the program: 
The complex business environment Analyzing data for  der iv ing 
has made decision-making a difficult managerial implications
task for managers. The managers are Ü Conducting Surveys
facing challenges in acquiring ÜConducting Experiments
information and analyzing data for 
making effective decisions. A sound Using SPSS for conducting data 
understanding of research has thus analysis
become a necessity to remain Ü  Introduction to SPSS Statistics
compet i t ive  in  the dynamic  ÜData Preparation, Missing Value 
environment. This program will Analysis
focus on imparting key research ÜBuilding & Editing Charts using 
s k i l l s  t o  t h e  m a n a g e m e n t  SPSS, 
researchers and practicing managers ÜDescriptive Statistics
for using different types of tools and ÜDimension Reduction (Factor 
techniques research methodology Analysis) 
offers and understanding their ÜT-tests and ANOVA 
application in day-to-day business ÜCorrelation and Regression
decisions.

Methodology: 
Ü  Conceptual learning of Research 

Objectives: Problems/designs using case studies
ÜTo provide in-depth understanding ÜHands on experience of SPSS for 
of various methods of conducting data analysis
marketing research in different ÜInteractive Lectures
management situations
ÜTo provide hands on experience of Who may attend? 
analyzing data for marketing Senior and Middle level managers 
research including Marketing Managers and 

Sales Managers who are involved in 
Content:  d e c i s i o n  m a k i n g  f o r  t h e i r  
ÜInt roduct ion  to  Market ing  organization
Research
ÜUnderstanding the problem Expected outcome: 
ÜResearch Process ÜAbility to formulate research 
ÜResearch designs for marketing problems 
research ÜApplying appropriate research 

designs
Acquiring information for decision ÜConduct data coding and screening 
making ÜPerform data analysis using 
ÜData collection quantitative methods 
ÜData coding ÜUse SPSS software for data 
ÜData screening analysis

18



Leveraging E-Commerce &
 Digital Marketing for Business & 

Customer Growth

About the program: Digital Marketing Actions
The training program is aimed at 
providing the strategic insights and Methodology: 
required skill sets to make the best It is a three (two) day program(9:30 
use of opportunities thrown by AM to 5:00 PM) that would combine 
Internet. It provides the knowledge pedagogy using lectures, case 
and skills on requirements for a studies ,  hands-on exercises ,  
business to use Internet based a s s i g n m e n t s  a n d  p r a c t i c a l  
business models alongside the demonstrations.
techniques that can be used to grow 
the business using Internet. Who may attend?

The program is meant for senior level 
Objectives: management executives, holding 
To make the participant aware of positions as CXOs, Heads of 
trends in marketing in Internet era d e p a r t m e n t s  i n  M a r k e t i n g ,  
and understanding of E-Commerce Operations, Customer, and other 
business models departments and business owners 

exploring digital media for business 
ÜTo equip the participants in growth. 
understanding and identifying 
different channels of digital  Expected outcome:
marketing and understanding of 
tools and techniques in digitally ÜUnderstanding of the E-Commerce 
marketing the products/ services. and Digital Marketing 

ÜThe knowledge about  the  
Content: infrastructure requirements for a e-
ÜEmerging Trends in Marketing and commerce organization.
impact of Internet and E-Commerce ÜA Strategic perspective of Digital 
on Current businesses Marketing and its techniques with 
ÜInternet Business Models in E- reference to their management 
Commerce era issues
ÜE-Commerce Infrastructure 
Requirements

Content:
ÜTechniques of Digital Marketing
ÜCreating an Integrated Digital 
Marketing Strategy and Plan
ÜDigital Marketing Campaign Plan , 
Scheduling and Tracking
ÜRoI Measurement/ Metrics for 
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Service Excellence through
Customer Orientation

About the program: ÜManaging People Processes for 
Service industry is witnessing a Excellence in Service Organizations. 
t remendous  t rans format ion .  ÜEmployee-customer f i t  for  
Competition in the service industry effective service delivery interface. 
challenge organizations to deliver ÜIdentifying and developing the 
s e r v i c e  e x c e l l e n c e .  S e r v i c e  service personnel that enhances the 
Organizations experiencing success quality of service interactions.
in the expanding service sector ÜCreate a customer orientation 
industry excel in service delivery. organization culture.
They create and deliver customer ÜCustomer satisfaction measures to 
oriented service for providing understand and improve service 
meaningful differentiation. Service delivery.
People are the key resource that ÜPerformance measures and 
service leaders leverage to create incentives that encourage customer 
service excellence across industries. orientation.
This program seeks to provide you 
with approaches that will enable you Methodology: 
to be competitive through customer ÜSituation Cracking
oriented service delivery in various ÜCase discussions
facets of service excellence. ÜRole plays

Objectives: Who may attend? 
ÜDevelop an understanding of the ÜThe programme is designed for 
methods for creating delivering and managers of varied sectors desirous 
monitoring customer satisfaction of upgrading their service marketing 
across service sector skills and applications
ÜUnderstanding  the  use  of  ÜHospitality/Aviation/Banking 
C u s t o m e r  o r i e n t a t i o n  a s  service delivery executives  
differentiator and revenue generator
ÜRecognize and use the customer - Expected outcome: 
employee interface for enhancing ÜUnderstand service dynamics
customer satisfaction and image ÜApply service marketing theories 
enhancer ÜDisplay serv ice excel lence 

parameters 
Content:  
ÜService Essentials
ÜService Blue print
ÜServicescapes
ÜService Culture
ÜIdentifying and using customer 
contact points to improve and to 
innovate on service delivery.
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FINANCIAL MANAGEMENT
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About the program: models.
In the contemporary business ÜTo develop ability to analyze and 
environment, Cost Management has e v a l u a t e  C o s t  M a n a g e m e n t  
become a critical survival skill for Strategies.
many organizations. It is not just ÜTo understand business strategies 
sufficient to simply reduce costs, on managing cost in various sectors 
instead costs must be managed such as Banking, Restaurants, 
strategically (Cooper and Slagmulder Automobile etc.
1998). Many authors stress that the 
strategic  importance of  cost  Content:  
management has drastically increased ÜActivity Based Costing
in the recent years due to intense ÜTarget Costing
c o m p e t i t i o n .  S t r a t e g i c  C o s t  ÜCost Control, Cost Reduction and 
Management is the use of cost data to Cost Management
develop and identify superior ÜCost in Pricing Decisions
strategies that will produce a ÜStrategic Cost Analysis
sustainable competitive advantage. It 
is the application of cost management Methodology: 
t e c h n i q u e s  s o  t h a t  t h e y  ÜDiscussion on Harvard Cases 
simultaneously improve the strategic ÜResearch article
position of the firm and reduce costs. ÜDiscussion of study notes from 
Also as suggested by Cooper, strategic premier case centers
cost management needs to include all ÜCases of Indian Companies
aspects of production and delivering  ÜLecture and Presentation
the product, the supply of purchased 
parts, the design of products and the Who may attend? 
manufacture of these products. So ÜYoung Managers to CEOs of the 
strategic cost management should be Companies.
inherent to each stage of a product's ÜEntrepreneurs. 
life cycle i.e., during the development, ÜResearchers and faculty teaching 
manufacturing, distribution and strategies.
during the service life time of a 
product. This program besides Expected outcome:
explaining new techniques of costing, Upon completion of this training, the 
will further amplify the use of participant would be able to:
techniques in cost management in ÜE x p l o r e  s u c c e s s f u l  c o s t  
specific sectors such as Aviation, management strategies applied in 
Automobile, Banking, Restaurants etc. various sectors.
through a number of case studies and ÜStrategic cost analysis using Target 
other study material. Costing, Activity Based Costing etc.

ÜFormulate pricing strategies in 
Objectives: various decision making situations.
ÜTo understand basic conventions ÜUnderstand the nuances connected 
and doctrines of managerial cost in cost control and cost reduction 
accounting which may be applied in strategies.
the contemporary cost management 

Cost Management and Strategy
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Understanding of Goods and
 Services Tax in India

About the program: ÜManner of taking input tax credit
Goods and Services Tax is the ÜFiling of Returns 
biggest indirect tax reform, which ÜPayment of Tax & Valuation
will subsume different types of ÜAssessment ,  Refunds and 
indirect taxes, including excise, Transitional provisions
service tax, entertainment tax and ÜAccounts and other records
octroi. Introduction of GST is 
expected to boost the GDP of the Methodology: 
Indian economy by over 1 to 2 per ÜPresentations
cent real One India. It has been ÜLectures & discussions
proposed that the procedural 
aspects under the GST would be Who may attend? 
uniform throughout India, which will ÜEntrepreneurs of Industries & 
considerably ease various aspects of Trade 
doing business for corporate houses. ÜSenior Management Personnel of 

multi-functions, including finance, 
GST will have a far reaching impact taxation, costing, materials, sales & 
on almost all the aspects of the supply change management. 
business operations in the country, ÜProfessionals including Cost 
for instance, pricing of products and A c c o u n t a n t s ,  C h a r t e r e d  
services; supply chain optimization; Accountants & Company Secretaries 
IT, accounting and tax compliance ÜPractitioners of Indirect Taxes.
systems. 

Expected outcome: 
Upon completion of the course, the 

Objectives: participants can gear up and adjust 
The objective of the workshop is to their business processes to meet the 
offer detailed insights into GST new requirements and revisit their 
framework and its implementation business strategies and make 
challenges in India. appropriate changes to accomplish 

their business goals in new 
Content:  environment.  
ÜThe topics covered would include:  
Salient features of proposed Indian 
GST systemIntroduction to Model 
GST law
ÜL e v y  a n d  C o l l e c t i o n  o f  
Central/State Goods and Services 
tax
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Financial awareness for
non-finance managers

About the program: how it is accounted for 
This course is designed to give ÜThe key financial statements (profit 
participants an introduction to and loss account, balance sheet and 
business finance in order to be able to cashflow) 
contribute to your business's success. ÜThe composition and contents of a 
It will also give you an understanding set of financial statements (using real 
of the language used by accountants life examples)
and how financial statements fit ÜIntroduction to Financial Markets & 
together. basic understanding of financial 
By raising financial awareness, instruments 
participants are better able to manage 
businesses' revenues, costs, profits Methodology: 
and cash.  Participants will also be able ÜPresentations
to use their new financial knowledge ÜLectures & discussions
to make more effective decisions. ÜCase studies 
Learning is achieved via examples & ÜVideos
case studies which reinforce the 
theory, and topic-related videos which Who may attend? 
successfully simplify the financial topic Directors, executives, managers or 
for the non-financial person. anyone who uses financial information 

in the course of their work, Prior 
Objectives: knowledge of accounting/finance is 
This course will be of benefit to non- not essential.
finance professionals, at all levels, who 
need to develop an understanding of Expected outcome: 
business finance. All staff within a Upon completion of the course, the 
business, company, partnership or participants can look forward to the 
charitable organization should have an following learnings:By raising financial 
understanding of finance in order to awareness, participants are better able 
contribute to their organization's to manage businesses' revenues, 
success. costs, profits and cash. Participants 

will also be able to use their new 
Content:  financial knowledge to make more 
This course will explain, in a practical effective decisions. This workshop will 
way, the financial statements of an provide basic financial principles and 
organization and how to read and cover generic financial management 
u n d e r s t a n d  t h e m  p l u s  b a s i c  tools necessary for decision making. 
accounting concepts such as, cost Learning is achieved via examples, 
behavior, cash flow, working capital which reinforce the theory, and topic-
and budgeting. related videos which successfully 
ÜBasic financial terminology and key simplify the financial topic for the non-
accounting concepts financial person.
ÜThe flow of money in a business and 
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Financing Small and Medium Enterprises

About the program: Expected outcome: 
The SME sector is a very important The course has been designed 
part of the Indian economy. This specifically for junior and middle level 
program is meant to meet the growing executives. Upon completion of the 
d e m a n d  f o r  e x e c u t i v e s  w h o  course, the participants can look 
understand the special requirements forward to the following learnings:
of this segment of the economy. In ÜSpecial schemes supported by the 
addition to appreciating the support government targeting firms in this 
being provided by the government for segment 
the development of this sector, the ÜCredit rating methods
program will equip the participants ÜA s s e s s i n g  w o r k i n g  c a p i t a l  
with necessary techniques for meeting requirements
the credit needs of this sector. ÜAssessing term loan requirements

ÜStressed asset management
Objectives:
This program has been designed 
mainly for working professionals in 
order to:
ÜTo be able to undertake financial 
analysis of firms in this segment
ÜTo be able to assess the short-term 
as well as long-term financing 
requirements of SME firms

Content:  
ÜOverview of the SME sector
ÜInstitutional Support
ÜCredit Rating of Firms 
ÜWorking Capital Assessment
ÜProject Appraisal and Financing

Methodology: 
ÜLectures and discussions
ÜPresentations
ÜCase Studies

Who may attend?
ÜJunior and middle level professionals 
working in the SME segment 
ÜJunior and middle level executives 
working in banks and financial 
institutions who deal with firms in this 
segment
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Foreign Exchange and Treasury
Management

About the program: Methodology: 
Given the globalization of financial ÜPresentations
markets and the increase in external ÜLectures & discussions
openness of the Indian economy, it is ÜCase studies
i m p o r t a n t  f o r  b u s i n e s s e s  t o  
understand the role of foreign Who may attend?
exchange markets and how to tackle ÜOfficers/ managers involved in 
the risks arising from movement of foreign exchange markets– both 
foreign exchange rates. This program banks and corporates
is targeted at small and medium ÜOfficers/ managers involved in 
exporters and importers, as well as credit management – both banks and 
financial sector executives who deal in corporates
foreign exchange markets, import and ÜExecutives/ owners of small & 
export trade, and also executives who medium sized businesses desirous of 
wish to skill themselves in this improving their knowledge and skills 
important area. 

Expected outcome: 
Objectives: The course has been designed 
ÜThis program has been designed specifically for junior and middle level 
mainly for working professionals in executives. Upon completion of the 
order to: course, the participants can look 
ÜUnderstand foreign exchange forward to the following learnings:
markets in India and abroad ÜStructure of foreign exchange 
ÜUnderstand the determinants of markets in India and abroad
foreign exchange rates and their ÜIdentification of factors which 
movements determine exchange rates
ÜLearn about foreign exchange ÜCalculating foreign exchange 
derivative contracts which mitigate merchant rates from inter-bank rates
and transfer risks involved in foreign ÜSpot and Forward Markets
exchange trading ÜCurrency Forwards and Futures 

ÜCurrency Options
Content: ÜCurrency Swaps
The topics covered would include:
ÜOverview of Foreign Exchange 
Market
ÜSpot and Forward Foreign Exchange 
Markets
ÜDetermination of Exchange Rates 
including Interest Rate Parity and 
Purchasing Power Parity theories
ÜHedging of Currency with Currency 
Futures and Options
ÜInterest Rate and Currency Swaps
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Trade Finance & Foreign Exchange

About the program: ÜRole of export credit guarantee 
Foreign trade, being international in organizations like ECGC
character, importers need to make 
payment in a currency other than their Methodology: 
home country currency, while ÜPresentations
exporters receive payment in a ÜLectures & discussions
currency other than their home ÜCase studies
country currency. This program is 
mainly targeted at small and medium Who may attend?
exporters and importers, including ÜOfficers/ managers involved in trade 
their executives, who wish to finance – both banks and corporates
understand the nuances of import and ÜOfficers/ managers involved in 
export financing, as well as deal with credit management – both banks and 
issues that arise on account of corporates
movement in foreign exchange rates ÜOfficers/ executives dealing in 
vis-à-vis the domestic currency. foreign exchange 

ÜExecutives/ owners of small & 
Objectives: medium sized businesses desirous of 
This program has been designed improving their knowledge and skills 
mainly for working professionals in 
order to: Expected outcome: 
ÜUnderstand trade finance products The course has been designed 
and processes especially for junior and middle level 
ÜUnderstand foreign exchange executives. Upon completion of the 
markets course, the participants can look 
ÜUnderstand foreign exchange rates forward to the following learnings:
and their movements ÜStructure of foreign exchange 

markets in India and abroad
Content: ÜIdentification of factors which 
The topics covered would include: determine exchange rates
ÜOverview of Foreign Exchange ÜCalculation of foreign exchange 
Market rates
ÜHow foreign exchange rates are ÜDocumentary Collections and 
quoted Documentary Credits
ÜDetermination of Exchange Rates ÜPre-shipment and post-shipment 
including Interest Rate Parity Theory & finance available to Indian exporters
Purchasing Power Parity Theory ÜBuyers' and suppliers' credits
ÜDifferent ways of financing foreign ÜRole of Exim Bank of India and ECGC 
trade 
ÜRole  of  banks  in  f inanc ing  
international trade including letters of 
credit
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Personal Wealth Management

About the program: ÜLegalities in Wealth Management
This program deals with all aspects of ÜInter-generational Wealth Transfer 
wealth management like Investment & Tax Planning
Strategies, Life Cycle Management, 
Intergenerational Wealth Transfer, Methodology: 
Alternative Products,  and Taxation. The program incorporates case 
Whether wealth arrives predictably or studies, lectures, and small and large 
suddenly, many find financial decision- group discussions. Because some of 
making to be a major challenge.   the most valuable learning in the 

course takes place in the shared 
Objectives: experiences among classmates and 
By attending this program, you will be peers, we create a confidential and 
able to: solicitation-free environment. 
ÜClarify your financial goals.
ÜDesign a strategy to preserve and Who may attend?
manage your wealth. ÜWorking professionals : Executives 
ÜOversee financial advisors with in Banks, NBFCs, Broking Houses, 
greater confidence, accountability, Mutual  Funds,  Insurance and 
and results. Distribution houses
ÜThis  program wi l l  he lp  the ÜPersons seeking careers in finance
participants in understanding Wealth ÜSelf  Employed:  Independent 
Management  Serv ices  render  financial advisors, Insurance and 
solutions to affluent clients with the Mutual Fund advisors
highest standards of integrity.
Ü· I n c r e a s e  t h e i r  d e p t h  o f  Expected outcome: 
knowledge in key areas of private ÜBuild Competence to Manage 
wealth management Wealth
Ü· Learn the latest thinking in ÜP r o v i d e  a d v i c e  o n  W e a l t h  
modern portfolio theory, global Management, Financial Planning, 
markets and asset allocation PMS, Estate Planning, Investment 

P l a n n i n g ,  P e r s o n a l  T a x a t i o n ,  
Content: Retirement etc
Ü Overview of Indian and Global ÜProvide advice on Debt, Real Estate, 
Financial System Mutual Funds, Alternative Investment 
ÜConcept of Wealth Management Products, Derivative Strategies 
ÜMeasuring Investment Returns in 
Wealth Management
ÜInvestment Vehicles of Wealth 
Management
ÜManaging Investment Risk in Wealth 
Management
ÜIndian Tax Laws
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HUMAN RESOURCE MANAGEMENT
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About the program: Expected outcome:
As the career meanders to its ÜSmoother transition in life stages
glorious heights, it is true that life ÜIndividual financial planning
cycle changes affect managers and ÜPlanning for a healthy and happy 
professionals. These changes are retired life
most commonly dealt with as they ÜOrganizations could provide 
show up. A major change in the life employee support through this 
of a professional is at the time of program
superannuation or retirement. This 
stage involves mental, physical and 
financial changes in the life of an 
individual. This program covers the 
crucial aspects that face an 
individual in this stage of life.

Objectives:
ÜTo enhance people skills among 
line managers.
ÜTo facilitate the roles of line 
managers in motivating and 
developing teams

Content:
ÜChanging perspectives of life.
ÜPhilosophical ,  spiritual and 
material orientations of life.
ÜPlanning for a healthy retired life.
ÜPlanning for financial security.
ÜReverse mentoring and coaching 
on future trends.

Methodology: 
ÜLecture based discussions
ÜSimulation exercises
ÜHands-on experience sharing

ÜW h o  m a y  a t t e n d ? S e n i o r  
management
ÜProfessionals in the age group of 
50 and above

Superannuation and Beyond
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About the program: Methodology: 
Leadership quality is not a rare ÜLecture & discussion
commodity that exists within only a ÜCase studies
privileged few. It is within all of us. ÜAssessment instruments 
The need is to identify it and use it 
for optimal effectiveness. In Who may attend?
organizations today every role ÜJunior level managers
holder is considered to be a leader of ÜMiddle managers
the role entrusted to him or her with 
the responsibility to perform and Expected outcome:
prove the mettle. Therefore, ÜUnderstanding and awareness of 
building a leadership pipeline that leadership qualities and skills
ensures that there is continuous ÜAn awareness of different 
supply of effective leaders in the approaches and styles of leadership
organization is an imperative for ÜSkills for effective leadership
today's corporate organizations.

Objectives:
ÜTo comprehend the leadership 
concept in managerial roles and 
various processes that leads to 
managerial effectiveness.
ÜTo understand the difference 
between manager and leader and to 
develop skills for being effective 
leader-managers
ÜTo understand and appreciate 
different leadership styles and 
acquire skills to become effective 
leaders in one's area of functioning

Content:
ÜLeadership concept
ÜD i f f e r e n t  a p p r o a c h e s  t o  
leadership
ÜManagers Vs Leaders 
ÜLeadership Styles
ÜLeadership Competencies
ÜEffective Leadership for high 
performance

Effective Leadership
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About the program: Expected outcome:
Line Managers are the nerve centres ÜS m o o t h e r  f u n c t i o n i n g  o f  
of work and action in organizations. operations teams
Their interaction with their teams is ÜEasier resolution/management of 
c r u c i a l  t o  o r g a n i z a t i o n a l  conflicts 
productivity. ÜOpen and easy communication 
This program aims to facilitate the channels
smooth working of the l ine 
managers by orienting them to 
critical functions of motivating, 
developing and appraising their 
teams.

Objectives:
ÜTo enhance people skills among 
line managers
ÜTo facilitate the roles of line 
managers in motivating and 
developing teams

Content:
ÜMotivating for performance
ÜManagement of discipline
ÜGrievance handling and escalation 
of policy matters
ÜInter-personal communication
ÜHealth and Safety at work

Methodology: 
ÜLecture based discussions
ÜSimulation exercises
ÜHands-on experience sharing

Who may attend?
ÜJunior Management
ÜShop floor supervisors
ÜMiddle management level ,  
depending on nature of work and 
duties

HR for Line Managers
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About the program: Methodology: 
Leadership quality is not a rare ÜLecture & discussion
commodity that exists within only a ÜCase studies
privileged few. It is within all of us. ÜAssessment instruments 
The need is to identify it and use it 
for optimal effectiveness. In Who may attend?
organizations today every role ÜJunior level managers
holder is considered to be a leader of ÜMiddle managers
the role entrusted to him or her with 
the responsibility to perform and Expected outcome:
prove the mettle. Therefore, ÜUnderstanding and awareness of 
building a leadership pipeline that leadership qualities and skills
ensures that there is continuous ÜAn awareness of different 
supply of effective leaders in the approaches and styles of leadership
organization is an imperative for ÜSkills for effective leadership
today's corporate organizations.

Objectives:
ÜTo comprehend the leadership 
concept in managerial roles and 
various processes that leads to 
managerial effectiveness.
ÜTo understand the difference 
between manager and leader and to 
develop skills for being effective 
leader-managers
ÜTo understand and appreciate 
different leadership styles and 
acquire skills to become effective 
leaders in one's area of functioning

Content:
ÜLeadership concept
ÜD i f f e r e n t  a p p r o a c h e s  t o  
leadership
ÜManagers Vs Leaders 
ÜLeadership Styles
ÜLeadership Competencies
ÜEffective Leadership for high 
performance

Effective Leadership
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About the program: ÜDesigning motivation programmes
S u p e r i o r  o r g a n i z a t i o n a l  ÜIndividual motivation Vs Group 
performance comes from superior motivation
performance of talented and 
empowered people. In all kinds of Methodology: 
organizations, keeping people ÜLecture & discussion
motivated and retaining them is one ÜCase studies
of the most critical issues. Several ÜAssessment instruments 
tools and mechanisms, both 
monetary and non-monetary, are Who may attend?
used by managers and Human ÜMiddle managers
resources departments to motivate ÜSenior Managers
and retain people. However, all the ÜProfessionals with 3-5 years and 
tools do not work equally well with more experience 
all the people and in all the 
o r g a n i z a t i o n s .  T h e r e f o r e ,  Expected outcome:
motivating employees still remains ÜUnderstanding the concept of 
the greatest challenge for managers motivation
worldwide. The programme aims at ÜAn awareness of different 
making the participants learn how to approaches to motivating people in 
enhance motivation,  involve organizations
employees and retain them. ÜE n h a n c e d  o r g a n i z a t i o n a l  

effectiveness
Objectives:
ÜTo understand the concept of 
motivation from organizational 
perspective
ÜTo understand the different 
motivational approaches for making 
people motivated at the place of 
work.
ÜT o  d e s i g n  a n d  d e v e l o p  
motivational tools & techniques for 
employee motivation

Content:
ÜMotivation concept
ÜD i f f e r e n t  a p p r o a c h e s  t o  
motivation 
ÜCritical issues and challenges in 
employee motivation

Motivating People at Work
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INTERNATIONAL BUSINESS
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About the program: Who may attend?
Timely delivery of goods is one of ÜSuited for executives in MSME 
the important factors that lead to sector engaged in export-import 
successful exporting. To bring in b u s i n e s s  a n d  p r o s p e c t i v e  
competitiveness in Exports, a good entrepreneurs
understanding of logistics is ÜOfficials of trade facilitation and 
required. Most of the exports are service agencies , Central and State 
Sea borne but exporting via Air is Government departments, Export 
also gaining momentum. Equally Import consultants
important is the role of surface ÜResearchers and academicians 
transport providers, who link the who want develop to expertise in 
ports to the sourcing points.    the area.

Objectives: Expected outcome:
ÜTo make the exporters understand ÜThe participants will get insight on 
the intricacies involved in finalizing t h e  c o s t  i m p l i c a t i o n s  i n  
the logistics service options. transportation
ÜTo make them aware about the ÜInformative inputs on outsourcing 
costs involved and how to minimize of Logistics functions
it without affecting the delivery 
conditions and schedule.
ÜTo make them aware of the 
benefits of shipping through the 
Inland Container Depots (ICDs) 

Content:
ÜK e y   c o s t s  i n v o l v e d  i n  
transportation of goods
ÜTax impact on the distribution cost 
(including the proposed GST)
ÜPoints to be considered before 
outsourcing logistics functions
ÜOperations at Inland Container 
Depot (ICD)
ÜSea freight, Air freight
ÜTrucking operations 

Methodology: 
ÜPresentations
ÜLectures followed by discussions
ÜContent handouts

Effective Logistics Management for 
Export Competitiveness
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About the program: ÜDuty Credit Scrips – transfer 
The Foreign Trade Policy was options
launched on 1st April 2015 and will ÜStatus Holders – operational 
remain effective till 31st March, simplicity
2020. The policy will be reviewed Üe-governance schemes – possible 
after 2 ½ years after receiving the benefit options
comments from the stakeholders. ÜIncentive schemes for EOUs, STPs 
This policy is quite important for all and EHTPs
exporters as it contains all the ÜSCOMET
intricacies of foreign trade.  The ÜE-commerce exports
policy is made product wise and ÜDuty Free Tariff Preference 
location wise and tries to maximize Scheme (DFTPS)
the foreign trade from the country. 
Specific policies and norms can be Methodology: 
discussed depending on the ÜPresentations
audience.        ÜLectures followed by discussions

ÜContent handouts
Objectives:
ÜTo make the exporters / importers Who may attend?
to understand the intricacies ÜSuited for executives in MSME 
involved in export / import business. sector engaged in export-import 
ÜTo make exporters aware about b u s i n e s s  a n d  p r o s p e c t i v e  
initial procedural formalities to be entrepreneurs
complied with. ÜOfficials of trade facilitation and 
ÜTo make exporters aware of the service agencies, export promotion 
benef i ts  announced by  the  agencies,  Central  and State 
government for export of different Government departments, Export 
products, helping them to choose Import consultants
the right product and appropriate ÜResearchers and academicians 
market methodology adopted for who want develop to expertise in 
location of buyers and successfully the area.
execute the export order.

Expected outcome:
Content: ÜThe participants will get insight 
ÜSteps in application for the IEC  – into updated trade processes
simplified steps ÜInformative inputs on product & 
ÜMerchandise Exports from India market selection and incentive 
Scheme (MEIS) – preferred product schemes
categories & markets
ÜServices Export from India Scheme 
(SEIS) – preferred service categories 
& markets

Foreign Trade Policy 2015-2020 – 
Implications for Exporters
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About the program: Methodology: 
Methods of payment play an ÜPresentations
important role in International ÜLectures followed by discussions
Trade. The terms of payment and ÜContent handouts
division of costs are finalized before 
signing up an export/import deal. Who may attend?
While securing an export order ÜSuited for executive in MSME 
payment terms besides quality of sector engaged in export-import 
goods, delivery schedule and price b u s i n e s s  a n d  p r o s p e c t i v e  
play a vital role. The Commercial entrepreneurs
Banks also provide funds both ÜOfficials of trade facilitation and 
before and after sending shipments, service agencies  & Export Import 
till the actual realization of exports. consultants
Proper understanding of various ÜResearchers and academicians 
articles of UCP 600 and their who want develop to expertise in 
compliance will enable executives to the area.
smoothly complete transactions 
involving Letters of Credit. Expected outcome:

ÜThe participants will get insights 
Objectives: on minimizing the export risks in 
ÜTo make the exporters understand terms of payments.
the different methods of payment in ÜInformative inputs on different 
international trade. options of payments in International 
ÜTo make them aware about the Trade.
possible risk situations to be taken 
care  of  whi le  f ina l i z ing  an  
export/import deal.
ÜTo make them understand the 
importance of UCP 600.

Content:
Ü Letter of Credit – parties involved, 
role of Banks, UCP600 conditions
ÜDocumentary credit – Documents 
a g a i n s t  P a y m e n t  ( D / P )  &  
Documents against Acceptance 
(D/A)
ÜCash in Advance & Open Accounts
Ü Sharing of transportation & other 
ancilliary costs

Methods of Payment in International
Trade including Documentary Credit
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About the program: realization
The government provides various ÜAdministrative mechanisms
benefits to the Exporters which may 
be refundable especially in the Methodology: 
MSME sector, to boost Exports. The ÜPresentations
benefits can be in the form of scrips ÜLectures followed by discussions
and various other Duty Drawback ÜContent handouts
Schemes. While exporting the 
Excise duty is to be paid and while Who may attend?
importing, the most important ÜSuited for executives in the MSME  
component is the payment of Import sector as well as large scale sector 
duty and equivalent amount of engaged in export-import business 
excise duty. The Exporters can use and prospective entrepreneurs
the scrips to pay these taxes which ÜOfficials of trade facilitation and 
are transferrable also. There are a service agencies  & Export Import 
set of regulations and they have a consultants
mechanism of clearance which the ÜResearchers and academicians 
Exporters and the Importers have to who want to develop expertise in 
comply with. the area

Objectives: Expected outcome:
ÜTo make the exporters understand ÜT h e  p a r t i c i p a n t s  w i l l  g e t  
the tax clearance processes while informative inputs on the tax 
exporting. clearance processes while exporting 
ÜTo make the importers understand and importing.
the tax clearance processes while 
importing. 
ÜTo make the traders gain insight on 
the administrative mechanisms 
while seeking tax clearances.

Content:
Ü Export clearance process
ÜImport clearance process
ÜTax clearances at Inland Container 
Depots
ÜOnline Tax payment  using Ice gate 
portal
ÜRole of Central Board of Excise & 
Customs (CBEC)
ÜUsage of Scrips
ÜD u t y  D r a w b a c k  B e n e f i t s  

Tax Clearance in Foreign Trade
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About the program: Expected outcome:
5S is the name of a workplace ÜBasic understanding of '5S' 
organization method that helps methodology 
business to know how to organize a ÜApplication of '5S' at work place to 
work space for efficient and improve efficiency & effectiveness
effective functioning by identifying 
and storing the items used, 
maintaining the area and items, and 
sustaining the new order. 5S is 
frequently viewed as an element of a 
broader construct known as visual 
control, visual workplace or visual 
factory. This 5S program gives 
participants basic ski l ls  and 
knowledge to maintain workplace 
cleanliness and standardization. 

Objectives:
ÜApplication of 5S techniques in 
maintaining and improving the work 
place efficiently and effectively.
ÜApplying the techniques of 5S for 
better visual control at work place.

Content:
Ü 
Ü

Ü

Ü

Methodology: 
ÜLectures
ÜManagement Games
ÜHands on success story

Who may attend?
Ü The program is meant for aspiring 
professionals from Manufacturing, 
Service Sector, Hospitality, Banks, 
Insurance, IT, SME organizations, 
Government Sector. 

Basics of 5S
Benefits of 5S
Methodology & Tools of 5S
Case Studies of 5S

5S - A tool to improve your house
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About the program: Service Sector, Hospitality, Banks, 
Lean Six Sigma is the globally Insurance, IT, SME organizations, 
r e c o g n i z e d  b e s t  p r a c t i c e  Government Sector.
m e t h o d o l o g y  f o r  b u s i n e s s  
improvement. Lean Six Sigma has Expected outcome:
been effectively deployed by ÜBasic understanding of Lean and 
companies to improve profitability Six Sigma
by: ÜL e a r n  t h e  t e c h n i q u e s  o f  
ÜReducing cycle times identifying  process wastes in your 
ÜReducing waste(s) business
ÜReducing operating costs ÜBasic understanding of “5S” and 
ÜImproving delivery times how to implement at your work 
Organizations from across all place
industries and service sectors, large 
and small, have successfully used 
this disciplined and evidence-based 
approach to transform and sustain 
high levels of performance. 

Objectives:
ÜUnderstanding the basic concept 
of Lean and Six Sigma
ÜHow to implement Lean and Six 
Sigma for business improvement

Content:
ÜBasic understanding of Lean 
Principles
ÜTypes of process wastes
Ü5S at work place
ÜWhat is Six Sigma 
ÜDefining Quality
ÜDMAIC Methodology

Methodology: 
ÜLectures
ÜManagement Games
ÜHands on success story

Who may attend?
The program is meant for aspiring 
professionals from Manufacturing, 

Lean Six Sigma Awareness Programme
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About the program: Who may attend?
The seven quality control tools (7 The program is meant for aspiring 
QC Tools) are very simple and professionals from Manufacturing, 
powerful tools to solve day to day Service Sector, Hospitality, Banks, 
business work related problems. Insurance, IT, SME organizations, 
They help in identifying the root Government Sector.
cause of the problem and taking 
corrective actions. Expected outcome:

ÜBasic understanding of Problem 
This program is relevant for both solving 7 QC tools
service and manufacturing sectors in ÜApplication of 7 QC tools to 
the current rapid globalized and identify business problem
competitive business environment ÜApplication of root cause analysis 
where continuous improvement in tool
all functions and levels in an 
organization is a must.

Objectives:
ÜApplication of 7 QC tools problem 
solving techniques in your business.
ÜIdentifying when to use and which 
tool to use in solving business 
problems.

Content:
ÜContinuous improvement cycle 
ÜIdentifying and defining the 
problem:
ØFlow Charting
ØCheck sheet
ØTrend charts and control charts
ØPareto Charts
ØHistogram
ØRoot Cause Analysis
ØFish bone diagram
ØScatter Plot

Methodology: 
ÜLectures
ÜManagement Games
ÜHands on success story

Problem Solving and 7 QC Tools
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About the program: Content:
Structural Equation Modeling (SME) ÜIntroduction to SEM
is a powerful multivariate data ÜD i f f e r e n t  C o n c e p t s  a n d  
analysis technique that is widely Terminology Related to SEM
used in many areas of research. It ÜExploratory Factor Analysis
allows both confirmatory and ÜConfirmatory Factor Analysis
exploratory modeling, meaning SEM ÜSEM Analysis
is suited for both theory testing and ÜIntroduction to Mediation and 
theory development.  Factor  Moderation Analysis
ana lys i s ,  path  ana lys i s  and  
regression all represent special Methodology: 
cases of SEM. Structural Equation This training will have a mix of 
Model ing f inds wide-spread theoretical and practical sessions. 
application in all the major fields of Participants will be taught about all 
study such as Economics, Social the important concepts related to 
Sciences, Biology, Psychology, Structural Equation Modeling during 
Educat ion ,  Hea l thcare ,  and  the theory lectures, whereas, the 
Business. practical sessions will be used to 

supplement the theory sessions.
About AMOS: 
IBM® SPSS® Amos enables us to Who may attend?
specify, estimate, assess and present The program is meant for aspiring 
models to show hypothesized professionals pursuing research and 
relationships among variables. This Phd, for graduate and post-graduate 
software lets us build models more students, faculty members and 
accurately than with standard working professionals who work 
multivariate statistical techniques. with data and have basic knowledge 
SPSS Amos allows you to build about regression analysis and factor 
attitudinal and behavioral models analysis 
that reflect complex relationships.

Expected outcome:
Objectives: ÜBasic understanding of Structural 
This training will cover all the Equation Models to understand 
important concepts behind SEM real-world problems.
with detailed emphasis on theory, ÜApply Structural Equation Models 
application and interpretation. The to solve real-world challenges.
main objective of this training is to 
help gain better understanding 
about SEM.
ÜTo be able to understand and apply 
Structural Equation Models to solve 
real-world challenges.

Structural Modelling Using SPSS
and AMOS
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The course consists of two basic PROGRAMME OBJECTIVES: 
modules. Case-based teaching will ÜDevelop an understanding of 
be used for these modules using b u s i n e s s  a n a l y t i c s  a n d  i t s  
cases studies from FIIB, IBM, importance in taking managerial 
Harvard Business School (HBS). decision.

ÜAnalyze and solve business 
WHY BUSINESS ANALYTICS? problems from varied industries 
The theory of bounded rationality such as manufacturing, service, 
proposed by Nobel Laureate retail, sports etc.
Herbert  S imon is  evermore 
significant today with increasing WHO SHOULD ATTEND?
complex i ty  of  the bus iness  ÜUndergraduates / Post-graduate 
problems; limited ability of the degree
human mind to analyze the ÜCERTIFICATION
alternative solutions and the limited ÜOn successful completion of the 
time available for decision making. program every participant is 
Introduction of enterprise resource awarded an IBM-FIIB co-branded 
planning (ERP) systems has ensured certificate of participation in 
availabil ity of data in many “Analytics for All”
organizations; however, traditional 
ERP systems lacked data analysis WHAT'S SPECIAL  ABOUT THIS 
capabilities that can assist the COURSE
management in decision making. 
Business Analytics is a set of 
techniques and processes that can 
be used to analyse data to improve 
business performance through fact-
based decision-making. Business 
Analytics and Business Intelligence 
create capabilities for companies to 
compete in the market effectively. 
Business Analytics and Big Data has 
become one of the main functional 
areas in most companies. Analytics 
companies develop the ability to 
support their decisions through CONTENT
analytic reasoning using variety of ÜIntroduct ion to  Business 
stat ist ical  and mathematical  Analytics
techniques. ÜDifferent  types and scales of data

ÜD a t a  s u m m a r i z a t i o n  a n d  
visualization methods; 

BUSINESS ANALYTICS, ANALYTICS 
FOR ALL IN COLLABORATION WITH

IBM

Case Based Study

Pedagogy 

on Exercise on Live Data

60% Hands 

Watson Analytics, Cognos Insight/BI

IBM Tools 
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This business simulation program is designed to help future mangers/managers develop 
the skills necessary to effectively participate in primary business function: Operations, 
Human Resource, Finance, Marketing/Sales and Supply Chain Management. The program 
provides a holistic view of business strategies by integrating knowledge and skills acquired 
from the various primary business functions into one class.
The course consists of a combination of lectures, readings, and practical lab sessions. 
Participants are expected to apply concepts and techniques garnered during the course in 
tackling various decisions and discussion, team decision making and analysis, and in 
completing the final examination.

BUSINESS SIMULATION
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Tables, Graphs, Charts, Histograms, ÜAccess existing workbooks in the 
Frequency distributions, Relative  Workspace and review sample tutorials 
frequency measures of central  and Use Cases in Marketing, HR, 
tendency and dispersion Operations etc. 
ÜBox Plot; Chebychev's Inequality ÜCreate visualizations in a view to 

convey information and insights and 
Module 1 : Foundation in Business facilitate analysis
Analytics using IBM Cognos Insight ÜUnderstanding insights generated by 
ÜIntroduction to Business Analytics in Watson Analytics
Digital Economy 
ÜAnalytics in Modern Enterprises ABOUT IBM-FIIB COLLABORATION
ÜWays of importing data to work with IBM and FIIB have partnered to be 
IBM Cognos Insight recognized by the industry and 
ÜRestructuring of data academic world as one of the preferred 
ÜCreate different visualizations location for acquiring relevant analytical 
relevant to Business uses skills with specific focus on managerial 
ÜConstructing a new workspace in decision making and strategy using 
Enterprise Business s o p h i s t i c a t e d  s o f t w a r e .  T h e  
ÜDifferent ways of formatting & collaboration has resulted in providing 
entering data in reporting FIIB with latest analytical software 
ÜSharing data & publish a workspace content, practical industry experience, 
across business stake holders hands on Business Intelligence & 
ÜBusiness case studies & problem Business Analytics lab courses, best 
solving practices and case studies. The most 
ÜUsage of Reporting in Marketing , HR , unique feature being the IBM Business 
Operations Management Analytics Lab set up in the college 

premises where relevant IBM Software 
Module 2: Foundation in Cognitive is provided to run this Program – 
Analytics using IBM Watson Analytics Analytics for All. IBM Subject Matter 
ÜDescribe the capabilities of IBM Experts also train the faculty members 
Watson Analytics and students to understand the 
ÜAdding of data into Watson Analytics application of Analytics in business 
ÜExploring data using Watson world.
Analytics templates in various Business 
Cases 
ÜRefining or shaping the data by 
creating predictive models 
ÜCreating a dashboard to monitor 
events and provide key insights 
ÜUse Watson Analytics templates for 
easy arrangement and alignment 
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MDP Calender for
April’17 to March’18

APRIL

ÜCultivating Effective 
Communication Strategies

    for Young leaders

MAY

ÜDigital Marketing Techniques & 
Strategies

ÜFinance for non finance executives

ÜEffective Logistics management

ÜPrevention of sexual harassement 
( POSH)

ÜMultivariate analysis for Business 
Improvement

JUNE JULY 

ÜMarketing strategies for MSMEs

ÜSix Sigma For Business Growth

ÜFinance for non finance executives

ÜGST laws & its Implication 

ÜEmpowerment & leadership 
skills

ÜE - commerce & Digital Marketing

ÜStrategic Cost Management

ÜSuperannuation & Beyond

ÜQuality Control Tools ( SQC & 
7QC )
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MDP Calender for
April’17 to March’18

NOVEMBER

ÜForeign Exchange Market & 
treasury Market

Ü5S to improve your workplace

DECEMBER

ÜStrategic cost management

ÜEffective Logistics Management

ÜStructural modelling using SPSS & 
AMOS

ÜConflict management & 
Negotiation Skills

SEPTEMBER OCTOBER

ÜMarket research for Decision 
Making

ÜForeign Trade Policy 2015-2020

ÜLeadership skills

ÜDigital Marketing
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Dr. Anil Kumar Sinha

Educational Qualifications
M.Com
Ph.D., Finance

Profile: Dr. Anil Kumar Sinha has over 40 years of experience in industry, 
academics and academic administration. He has worked with Bank of Baroda 
for three years and then with Magadh University(Bodh Gaya, Bihar) . He shifted 
to Delhi in 2002 and since then he has been associated with Asia-Pacific 
Institute of Management, K R Mangalam Global Institute of Management and 
IILM College of Management Studies in various positions from Dean to 
Director.
 
Research Interests
Banking, Accounting and Finance

Prof. Abhijit Roy

Educational Qualifications
B.Sc. Physics (Hon.), St. Stephen's College, Delhi University 
M.A. (Economics), Delhi School of Economics
Diploma in Management, All India Management 
Association (AIMA)
Certified Associate of Indian Institute of Bankers

Profile: Prof. Abhijit Roy, an alumnus of Delhi School of Economics and St. 
Stephen's College, was associated with State Bank of India for 21 years in 
various capacities. While being employed with the Bank, he gathered work 
experience relating to corporate finance, project finance, investment banking, 
international banking and branch banking. Later, as Advisor to Zurich Financial 
Services, he supported this Fortune 500 Company in developing detailed 
business plans and identifying Indian joint venture partners in the areas of 
insurance, risk management and asset management. He has also consulted for 
leading domestic and international banks, corporates, government and NGOs. 
In addition to undertaking MDPs with leading private and public sector 
corporates, Prof Roy has been a guest faculty in leading management institutes 
including XLRI Jamshedpur, MDI Gurgaon, IMT Ghaziabad, IMI New Delhi, IIM 
Raipur and Lee Kuan Yew School of Public Policy, National University of 
Singapore.
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Prof. Ferojuddin M A Khan

Educational Qualifications
NET, MBA, Licentiate CS (ICSI), Fellow Member ICAI 
(FCMA), M.Com.

Profile: Prof. Khan has more than 22 years of total work experience in teaching 
at colleges and corporate which includes more than 11years of Industry 
experience in the core sectors of economy i.e., Power (NTPC), Heavy 
Engineering, Bharat Yantra Nigam and Financing Kuber group of companies.

Consulting and Teaching Interests
Accounting, Income Tax, Finance and Corporate Governance

MDP/Seminar Conducted
ÜMDP on "Salary Tax Planning", 2008, for Finance Managers and above, of 
IRCON and GAIL as Programme Director.
ÜMDP "Tax Planning" for Non-finance Executives from Manager to DGM of 
NTPC & Others, 2011.
ÜStrategies for Cost Control and Cost Reduction, 2011 for Middle Level 
Executives of NTPC and Other Public Sector Employees.
ÜCapacity Development Programme for Corporate Laws, 2015, conducted at 
National Law University for Faculty and Advocates.
ÜCapacity Development Programme for Corporate Laws, 2015, conducted at 
National Law University for Faculty and Advocates.
ÜTraining of Officials from Ministry of Antinarcotics of Afghanistan, on 
“Financial Management, Audit and Fraud Prevention in NGO”, 2015 
conducted.
ÜConducted a workshop for Handicraft exporters at EPCH on the theme of 
"Fundamentals of Finance for managing business for SMEs' " on 26th Nov 
2016.
ÜFinancial Inclusion in India, 2013, Seminar organized at FIIB.
ÜFinancial Services: Trends and Opportunities, 2014, Seminar organized at 
FIIB.
ÜPanel Discussion on Budget 2015, 2016, 2017 organized at FIIB.

Publications
ÜKhan. F.M.A., Ramani. L., An Analysis of Relationship between Spot price and 
Future price of Silver in MCX: Applying Co-Integration & Causality Test, Journal 
of Economic Policy and Research, Oct 2015-March 2016 Issue.
ÜKhan. F.M.A., Ramani. L., An Empirical Study of relationship between Spot 
price and Future price of Silver in MCX,  Indian Journal of Accounting, Vol 
XLVII(2), Dec. 2015, 52-64, ISSN-0972-1479.(Global Impact Factor: 0.782)
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ÜKhan. F.M.A., Ramani. L., An Empirical Study of relationship between Spot 
price and Future price of Copper in MCX, in Amity Business Review, Volume 15, 
No. 2, July-December 2014., ISSN: 0972-2343.
ÜKhan. F.M.A., Ramani. L., Relationship between Spot and Future prices of 
Silver & Copper in the Indian Commodity Market: Literature Review, in FIIB 
Business Review, Volume 3, Issue 2, April 2014-June 2014, ISSN: 2319-7145.

Presentation at Conferences
ÜPresented a Research Article, An Examination of Causality Relationship of 
Spot and Future Price of Copper in MCX, in 18th Input Output Research 
Association Conference at BIMTECH, Greater Noida, 2nd May -4th May 2015.
ÜPresented a Research article, An Examination of Causality Relationship of 
Spot and Future Price of Silver in MCX, in International Management 
Conference – 2016, held at FIIB, New Delhi, 5th March 2016.
ÜPresented a research article, Measuring Co-integration and Causality 
relationship between Spot and Future prices of Copper in MCX, in 2nd 
International Management Conference – 2016, held at FIIB, New Delhi, 20-21 

Dr. Asheesh Pandey

Educational Qualifications
PhD, Department of Financial Studies, Delhi University, 
M.B.A., International Management Institute (IMI), Belgium,  
PGDM, Indian Institute of Planning & Management, New 
Delhi M.Com, Ramjas College, Delhi University.

Profile: Dr. Asheesh Pandey is currently working as Professor-Finance and 
Chairperson- Research at Fortune Institute of International Business. He has an 
industry and corporate work experience of more than 15 years. He has worked 
in the industry in the field of Operations, Equity Valuation and Investment 
Banking. Dr. Pandey has great communication and people/project leadership 
skills, effective client management, analytical thinking and problem solving 
skills. Dr. Pandey has published over 30 research publications in various 
national and International refereed journals, including the ABDC listed journals 
with Publishers like Elsevier, Springer, Sage and Inderscience to name a few. 
Dr. Pandey has been the proud recipient of “Researcher of the Year” Award at 
FIIB in 2016. He is an honorary board member of City Innovates Pvt. Ltd. as 
“Accreditation Mentor”. Dr. Pandey has also travelled internationally, including 
U.S., Europe and Middle East for various industry and academic assignments.

Research Interests
Asset Pricing, Equity Valuation, Financial Derivatives, Corporate Finance 
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Prof. Parvesh Aghi

Profile: Over 25 years of experience in the various functions 
of finance department ranging from internal audit, setting 
up new ventures and ERP systems. Managed finance and 
account functions in large multi-product, multi-location 
industrial organisations like Hero Group, Idea Cellular Ltd , 
Reliance communication, Grasim Industries, BILT. 
Efficiently handled taxation matters covering sales tax, 

excise, customs, company law,  service tax as well as income tax with a track 
record of settling substantial excise/sales tax legal cases in favour of the 
companies. Experienced in managing critical business functions covering 
finance, accounts, budget, costing, MIS, projects, taxation as well as ERP and 
information technology implementation in manufacturing and services sectors.  
Presently Working as visiting/Guest faculty for Institute of Chartered 
Accountants of India & many business schools & Professional bodies.
Have Delivered MDP on GST at IOCL, Panipat & inhouse at FIIB.

Dr. Nimit Gupta

Educational Qualifications
PhD, M.Phil.  AMT, NET, MBA 
Philip Kotler Certified Marketing Trainer
Google Certified for Google Education

Profile: Dr Nimit Gupta is a seasoned academician in the area of outcome based 
education. He had worked with Jaipuria Institute of Management, Noida and 
Maharaja Agrasen Institute of Management Studies (affiliated to Guru Gobind 
Singh Indraprastha University), Delhi. He has presented 30+ research 
papers/cases/articles in National and International Seminars organized by IIM 
(A), FMS, IIT (M), BIMTECH, IMT etc He had conducted MDPs for organizations 
like TCI, Coromandel, NFL etc as a corporate trainer. He had conducted FDPs 
for various institutes/ universities across Delhi-NCR.

Research Interests
Permission Marketing, Internet Marketing, Bank Marketing,  Retail 
Marketing and Service Marketing
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Dr. Sudhir Rana 

Educational Qualifications
B.Com – Kurukshetra University Kurukshetra, 2007
MBA – Kurukshetra University Kurukshtra, 2009
Ph.D. with Financial Assistantship from Ministry of Human 
Resource Development - National Institute of Technology, 
Hamirpur, 2016

Profile: Dr. Rana believes in driving and motivating academics and research 
such a way that, it can be best utilized in knowledge contribution and best 
practices. 
He continuously contributes as Advisor, Editor, and Guest Editor to various 
practice forums and research platforms. He provides consultancy and advise to 
New Business Entrants in India, Business Expansion and Positioning Overseas. 
Business Education is also one his Research Area, where Dr. Rana helps 
Publication Houses and Education Societies on various fronts.   

Prof. Vidya M Iyer

Educational Qualifications
MBA, IBS, Hyderabad, Management (HR), 2004
M.Sc., Osmania University, Hyderabad, Mathematics, 
1992

Profile: Prof. Vidya Iyer has been in management consulting and teaching for 
more than 12 years now and has submitted her Doctoral thesis on 
'Employability'. She has published research articles and cases on selected areas 
of human Resources domain in national and international publications. Her 
experience has included corporate responsibilities, teaching, training and 
mentoring. She specializes in incubation projects and mentoring 
entrepreneurs. She has an entrepreneurial experience of establishing and 
running a consulting firm combined with corporate experience too. 
Prof. Vidya has been a mentor in the ISB-Goldmansachs 10,000 women 
entrepreneur's program.  Some of her major consulting projects have been 
"Developing and deploying HR processes" and "Developing metrics for 
Performance Management and enhancement" in BPO and Infrastructure 
industries. Corporate Governance, Organizational Development, 
Organizational Communication and HRIS related projects were also 
undertaken by her.  

Research Interests
Employability, Employee Engagement, Strategic Management for SMEs and 
Women Entrepreneurship
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Dr. Rituraj Kumar

Educational Qualifications
Ph.D (HR), NET Qualified
M.A – Psychology, University of Delhi
PGDHRM, IGNOU

Profile: Dr. Rituraj Kumar has over 15 years of rich and diverse experience in 
teaching, training, research, and consultancy. His teaching experience has been 
in the area of OB&HR and he has taught all kinds of students – full time, part 
time, executives. Prior to joining FIIB, he has worked with Asia Pacific Institute 
of Management, Bhartiya Vidya Bhavan's Usha and Lakshmi Mittal Institute of 
Management and NIILM Centre for Management Studies. He has also worked 
in a reputed management consulting firm where he rendered professional 
services to the corporate clients in the areas of psychometric testing, 
recruitment and training. Apart from teaching, his forte is in psychometric 
testing, conducting MDPs, Mentoring and counseling of individuals.

Research Interests
Work-life Balance, Leadership, Organizational Role Stress, Motivation
Training  Interests
Leadership, Conflict Management, Personality Development, Motivation, 
Creative Thinking

Prof. Nitin Sachdeva

Educational Qualifications
Ph.D. in Operational Research from Department of 
Operational Research, Delhi University
M.Sc. in Operational Research from the University of 
Delhi, Department of Operational Research
B.Sc. in Mathematics, Kirori Mal College, University of 

Delhi

Profile: Prof. Nitin Sachdeva comes with a rich corporate and academic 
experience of over 12 years in the area of Operations Research and analytics. 
His academic interests can be capped as statistical & mathematical model 
building. Within these areas, his main interest areas are innovation diffusion 
time based analysis, multi-generational products & warranty analysis in 
marketing, operations management and innovation diffusion, software 
reliability assessment and optimization of release time, measuring 
effectiveness of managerial functions. 
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With over 12 years of combined academics and corporate experience, Prof. 
Nitin Sachdeva has been associated with organizations like IMT Ghaziabad, 
IMT Center for Distance Learning Ghaziabad, Amity International Business 
School, Cvent India Pvt. Ltd., V&M infoEdge Management Consulting Pvt. Ltd., 
and V2 Learn.

Research Interests
Quantitative Marketing, New Product Diffusion, Innovation & Big Data 
Projects Adoption, Remanufacturing under Diffusion Dynamics, Software 
Reliability Modeling & Optimization, Warranty Analysis & Optimal Time to 
Launch New Generation/Release.

Invited Presentations - Faculty Development Programme/Workshops
Quantitative Marketing, New Product Diffusion, Innovation & Big Data 
Projects Adoption, Remanufacturing under Diffusion Dynamics, Software 
Reliability Modeling & Optimization, Warranty Analysis & Optimal Time to 
Launch New Generation/Release

ÜNitin Sachdeva, “Introduction To SPSS For Managers”, June 2013, Amity 
Training School Initiative, Amity University, Noida
ÜP.K. Kapur, Nitin Sachdeva, “Innovation Adoption – Can We Do Without 
Mathematical Modeling” August 2012, Amity International Business School, 
Amity University
ÜP.K. Kapur, Nitin Sachdeva, “Software Reliability Assessment – A 
Quantitative Assessment”, Amity University, June 2012

Expert of Technologies: 
SPSS, SAS, MAPLE, LINGO, MATLAB

Expect of Techniques: 
Optimization (Linear/Non Linear), Advanced Statistical Multivariate Analysis, 
Multi Criteria Decision Making (MCDM),  Data Visualization, Description & 
Prediction 
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Prof. Monica Bhardwaj 

Educational Qualifications
Pursuing PhD (YMCA University, Faridabad)
UGC NET Qualified, Sun Java Certified
MBA, MCA, MSc (Comp Science), MDU

Profile: Prof.Monica has over 12 years of experience in corporate and 
academics and has served in organizations of repute in India and Australia. She 
has deep interest in conducting training programs in Research Methodology, 
Analysis Techniques, Spreadsheet Modelling and Business Analytics.

Research Interests
Technology Adoption, Mobile Commerce, Online Consumer Behavior and 
Social Media Research. Have published papers and participated in 
conferences at institutes of repute.

Partha Pratim Saikia

Educational Qualifications
PhD. (Pursuing), Uttrakhand Technical University, 
Dehradun
UGC-NET (Lectureship), June, 2012
UE-PGDABM, Ruralnaukri Institute of Agribusiness 
Management, 2010

M.Phil. (Management), Vinayaka Missions University, Salem, 2009

Profile: Mr. Partha Pratim Saikia has twelve years of experience including four 
years of corporate experience in B2B sales and Selling through Teams and 
Channel partners. He has been teaching courses in International Business & 
Marketing to PGDM/MBA students for the last eight years.

Research Interests
Sales & Distribution, B2B sales, Documentation in Foreign Trade, Multi-
Modal Transportation & India's Foreign Trade

58



FACULTY PROFILE

Dr. Amiya Kumar Mohapatra

Educational Qualifications
M.A. (Economics), M.A. (Public Administration), M.Com. 
(Business Administration), MBA, Ph.D.
UGC-NET (Economics, Management and Public 
Administration)

Profile: Dr. Amiya K Mohapatra is a dedicated academician in the field of 
economics and public policy who holds four Master Degrees and has qualified 
UGC-NET in three subjects. He has been engaged in teaching as well as in 
research in Economics, Finance and Public Policy for the last fifteen years. His 
main research focus in recent years has been to explore economics from the 
policy perspectives. A few of his research work on public policy has been 
acknowledged and is used in government documents as a reference today. He 
has regularly contributed to various seminars and conferences both at the 
national and international level, and has also been invited as a keynote speaker 
in several national research conferences. 

Research Interests
Public Policy, Fiscal Policy, Welfare Economics, Sustainable Development, 
Infrastructure and Rural Development conferences at institutes of repute.

Prof. Arun Sangwan

Educational Qualifications
MBA (Marketing)
B.Sc. (Computer Science)

Profile: Prof. Arun Sangwan has an extensive experience in 
the Strategy, Entrepreneurship, and Business Ethics 
domains. He appears on discussions on corporate strategy 

etc. in leading business channels as ET Now, and CNBC TV18. He has a work 
experience of 14 years in the corporate sector, and 6 years in the field of 
management education. His last corporate assignment was as the Country 
Manager – India and SAARC for Sanrad, a company of the Israeli technology 
group, RAD. Prior to this, at Hewlett Packard India, he was responsible for 
managing HP's relationship with its largest alliance partner in India, namely 
TCS. He has also served companies as Silicon Graphics Inc., Tata Unisys, and 
HCL Hewlett Packard. In these roles, he gained an extensive experience of B2B 
Marketing, and Strategic account management.

He is a strategy consultant to SMEs, and startups such as Zamroo, Prowisdom 
etc. Also, he is a consultant to companies engaged in trading the financial
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markets using algorithmic trading, or simply using Technical Analysis for 
generating trading calls like MarkeToper Securities, and Market Khiladi.

Research, publishing, consulting and training interests
Strategy, Entrepreneurship, and Business Ethics and CSR

Select publications
Published following cases in Strategy, and Business Ethics in The Case 
Centre, U.K. –
a.  M&A Melodrama at Tata Group - Frenzy to Freeze
b.  The curious case of acquisition of Landmark by Tata Group
c.  What if she was your daughter, Mr.Murthy?

Published articles in international business magazines as –
a. Entrepreneur (South Africa)
b. Ventures Africa.

He has been acknowledged as an 'Inner Circle member' for Ed McLaughlin's 
book on startups –
The Purpose is Profit – published in U.S.A. in August 2016. He was a 
reviewer for McGraw Hill book on corporate strategy and business policy. 
He is also an active contributor of articles on LinkedIn Puls.

Management Development Programs conducted
a. Disrupting own business - A Strategic perspective. 
b. Enhancing employee effectiveness for competitive advantage

Prof. Tushar Sankar Banerjee

Educational Qualifications
PGDM (Marketing & HR) from I.M.I.S, Bhubaneswar 
Bachelor of Arts (H) from the University of Burdwan

Profile: Professor Tushar S Banerjee, is currently working as 
an Assistant Professor at Fortune Institute of International 
Business, New Delhi. He possesses over seven years of work 

experience to his credit and has worked for leading corporate like Reckitt 
Benckiser and Indian Angel Network. In his corporate stint, Prof. Banerjee has 
been active in various capacities including Marketing and Sales, Start-Up 
Business Analysis, and Entrepreneurship Development. Professor Banerjee is a 
certified 'Start-Up Educator' from the Indian Institute of Corporate Affairs. 
An eminent researcher and case writer, Professor Banerjee has several 
publications to his credit. He has presented several research papers in 
prestigious conferences across the country including IIM-Ahmedabad. He has
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also been instrumental in designing course curriculum for the National 
University Students' Skill Development Programme of the Tata Institute of 
Social Sciences (TISS), Mumbai as a core team member. He had been the proud 
recipient of “Faculty Excellence Award” within the very first year of his 
transition to academics. 
Prof. Banerjee has also worked in individual capacity as a consultant for 
Medium and Small Scale Entrepreneurs. He is a Research Consultant Council 
Member of the renowned research agency Gerson Lehrman Group 
Incorporation (GLG). Prof. Banerjee has also travelled internationally for 
various academic assignments. 

Research Interests
Emerging Markets, Entrepreneurship, Sustainable Development, Social 
Enterprise, Subsistence Markets.

 Anant Kumar Dass
Educational Qualifications
PGDBM – Finance & Marketing in 1998 from IISM, 
Ranchi, Jharkhand
B.SC – Botany Honours in 1996 from Ranchi University, 
Jharkhand
Certified Trainer on Soft Skills by Infosys in 2008
Certified Trainer on MBTI by Globarena in 2008

Profile: Mr. Anant Kumar Dass is working with us as a Career Advisor. He has a 
rich work experience of over 18 years out of which he worked 4 years in 
different organizations in the capacity of VP- Operations (Pan India) and for last 
14 years with Institutions & Organizations in various capacities as a 
Director/Dean/VP/Head/Manager – Training & Development (PDP & Soft 
Skills) etc. He has also worked in myriad roles. From a trainer, mentor, leader, 
manager, to a professional speaker on Awareness & Humbleness, he has 
helped educate and motivate people and set their priorities, and achieve their 
goals. His teaching & training is all about developing accountable and 
responsible citizens.
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Glimpses of 2017 MDPs
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MDP on Logistics Management & Procurement with 
Officials from the Ministry of Counter Narcotics Afghanistan

Glimpses of Past MDPs
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MDP on Goods Services
Tax at IOCL Panipat Refinery
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MDP on Getting the GST
essentials right" at FIIB Campus
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MDP on Leadership
and Negotiation skills at EPCH 
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MDP on Conflict Management &
Negotiation Skills at  IOCL, Panipat
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MDP on Export Promotion,
 Potential Market Selection & 

Digital Marketing for Exporters
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MDP on Fundamentals of
finance in Business for SME's

at EPCH 
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MDP on Supply Chain
Management and Logistics
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MDP on Importance of
Six Sigma Methodology for

Business Improvement
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Meraki 2017
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Sustainability Summit 2017
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International Management
 Conference 2016
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Business Stimulation 2016
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Training Infrastructure 
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Training Infrastructure 
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MDP Office

Ms. Romaa Mageswari
Head - MDP & Training
E-mail ID: romaa.mageswari@fiib.edu.in
Mobile Number: +91 98101 91881 
Landline: +91 11 4728 5018

Mr. Imran Khan
Manager - MDP & Training
E-mail ID:imran.khan@fiib.edu.in
Mobile Number: +91 93116 44349
Landline: +91 11 4728 5002

Plot 5, Rao Tula Ram Marg, Vasant Vihar, New Delhi, 110057


