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Fortune Institute of International Business (FIIB) feels proudto organize 
Marketing Analytics Conference (MAC) at Le Meridien, New Delhi on 19th October, 
2013.As sound marketing decisions are data driven, the conference was conceptualized 
to disseminate thecontemporary research and best practices of analytics. With an aim to 
incorporate both the practitioners' and the academicians' perspectives on marketing 
analytics and to create an academia-industry interface, the conference witnessed the 
august presence of a galaxy of eminent speakers from professors of IIMs to the senior 
professionals of the leading analytics industry. Prof. Tuhin Chattopadhyay, conference 
director of MAC, welcomed all the delegates and set the theme of the conference by 
delineating the paradigm shift from intuitive 
marketing to analytical marketing in taking 
decisions. Mr. Manish Kheterpal in his inaugural 
address shared umpteenth instances of leveraging 
predictive analytics and social media analytics and 
emphasized the importance of leadership, 
execution of strategy and sustainable marketing in 
building the success stories of the corporate. Prof. 
Arnab Laha of IIM – Ahmedabad and Mr. Saurabh 
Mittal, Senior Vice President CPG & Retail, Fractal 
Analytics kindly presided as the chief guests of the 
conference and highlighted the academic and the 
practitioner's perspective respectively of big data 
as an opportunity for marketers. Prof .Laha was 
optimistic that in near future the entire gamut of 
management will come under the ambit of 
analytics. A special session was organized with Mr. 
Prashant Tandon, co-Founder and managing director of Healthkart, where he shared his 
views on marketing analytics in the Indian E-commerce industry. An erudite panel 
discussion on customer analytics took place where the panellists Mr. Anurag Gour, 
Director Marketing Communications of Microsoft India, shared his views on campaign 
analytics, Mr. Siddharth Misra, AGM – Marketing & Business Development, Homestead 
shared his opinion on challenges faced by the real estate industry in using customer 
analytics, Mr. Deepak Taneja, Head- Digital Marketing & e-Commerce Nokia, shared the 
best practices on Digital Analytics and Prof. Tuhin Chattopadhyay of FIIB enlightened 
the audience with Applied Statistics for Customer Analytics. The panel discussion was 
moderated by Prof. Jone Mathew of FIIB. The second panel discussion was on marketing 
database analytics where Prof.Arindam Banerjee of IIM – Ahmedabad shared his views 
on organizational challenges in delivering value in an (marketing) analytics operations, 
Mr. Pratul Chopra, head- marketing analytics and planning, Fidelity Investments 
discussed on marketing database analytics for business decisions, Mr. Niranjan Roy, ex- 
principal consultant & head-EIM Steria shared the data warehousing and mining 
strategies for marketing database analytics and Prof. Anandakuttan B. 
Unnithandeliberated on the statistical tools and techniques to leverage marketing 
database. The second panel discussion on marketing database analytics was moderated 
by Prof. Tuhin Chattopadhyay of FIIB. In the end, Prof. Jones Mathew, conference 
convenor, delivered the valedictory speech by thanking all the stakeholders of the 
conference. The gala conference was attended by a large number of dignitaries form 
corporates and faculty members with their students from B-schools of Delhi-NCR.The 
audience found the conference extremely relevant and intellectually stimulating with a 
perfect blending of the voice from industry and academics. FIIB feels confident to 
organize many such conferences in future.
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Dr. Tuhin Chattopadhyay is a distinguished 
academician and management researcher 
with a decade of accomplished experience 
in teaching marketing research, business 
intelligence and analytics, business data 
analysis, business research methods and 
marketing metrics. He holds a Ph.D. in 
Management and double Masters in Science 
(M.Sc.) and Business Administration 
( M . B . A . )  a l o n g  w i t h  U G C - N E T  i n  
Management. He has also qualified the 
prestigious Professional Certification 
Program in IBM SPSS Statistics from IBM. 
He is trained from top-notch institutes like 
IIM Ahmedabad, IIM Kozhikode, IIT 
Kharagpur etc. Prof. Chattopadhyay has 
published in internationally reputed 
refereed journals with more than 25 
publications and authored a book 
published from Germany
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