
Editor’s Desk

This double issue of FBR seems to be dominated by marketing topics though knowledge management has 
also made inroads into the research deliberated here. Knowledge sharing has been an area of major concern in the 
knowledge economy, and the paper by Prof. Praveen Kumar, Dr. Anupam Saxena and Dr. Rajen Gupta titled Internal 
Marketing: A strategy for knowledge sharing, addresses this important issue from a marketing perspective. Dr. Makarand 
Upadhyay explores brand image of ego-sensitive brands in his paper on Techniques for brand image measurement and 
examining and developing brand traits. Dr. Garima Malik and Mr. Ch. Abhinav Gupth a explore impact of kids endorsement 
on buying behavior of their parents in their paper on Impact of kids endorsement on the buying behavior of their parents. 
Last but not the least, Professors Amanpreet Kang and Mamta Mohan address consumer ethnocentrism to study in an 
interesting context of 'foreign products' in their paper on Consumer ethnocentrism and preference for foreign products in 
India.

Under the Perspective section, Prof. Girish Balasubramanian discusses the important topic of closure in 
his paper on Closure of Enterprise under Chapter V-B of ID Act – 1947: A Review. Followed by this is the other paper in 
Perspectives on the performance metrics for the organized retail business by Prof. Kaushik Paul and Dr. Harsh Purohit. The 
Case for discussion in this issue is on family-owned businesses written by Prof Vidya Iyer and is titled PRINTART Offset: 
People issues in family owned business.

In terms of Reviews, the Book Review section gives reviews of two very interesting books. Dr. Swanand 
Deodhar reviews the book on Cloud Computing and Beyond, which deals with the emerging cloud computing technology. 
Away from technology, Prof. Neha Suri reviews a book on knowledge workers written by Tom Davenport and titled 
Thinking for a Living. The Media review section has a website review by Prof. Kalpana Chauhan of Element 14, which is an e-
commerce portal of Element 14, a global chip distributor company based in Singapore. Along with this, Dr. Meeta Dasgupta 
provides a review of the film Rising over the Oceans, which is a documentary giving a history of the development of 
warships, produced by the Ministry of External Affairs, Government of India.

This is my first issue of FIIB Business Review as Editor, and we have been trying to focus more on 
contemporary themes and issues which may be of interest to both the academics and the practitioners alike. How 
successful we have been depends on you the reader. We, therefore, welcome your comments very much. Do write to us.

K.B.C. Saxena
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