
JOY OF GIVING: 
MARKETING FOR A CAUSE

As Usha, Lead of the Social Initiative Group for Managerial Assistance (SIGMA), got down from the car that served as the 
mobile healthcare centre, the memory of the past week suddenly captured her thoughts and a smile of joy was clearly visible 
on her face. There was indeed Joy in Giving. And she was glad that the city of Jamshedpur, an otherwise reclusive city with 
little collectivism, experienced it – in various ways – through various channels. Spearheading the effort in the Jamshedpur 
Joyfest, Usha knew she had witnessed a mass movement which had touched many lives in Jamshedpur in ways more than 
one. She was not alone and expects that whole of India had experienced the Joy of Giving in the past week. 

The Joy of Giving Week (JGW) organized by GiveIndia Foundation was a nation-wide movement. It engaged 
millions of people and more than 1500 institutions across India. The idea was to create a 'festival of philanthropy' 
and hence the name “Joy of Giving”. Year 2009 was just the beginning and with JGW being celebrated 
every year, GiveIndia hopes that over the years, this 'act of giving' becomes a part of the Indian 
ethos. The “Joy of Giving Week” event stands for and aspires to achieve: “ways and means to 
reach out to someone less privileged – by donating money, volunteering time, providing your 
skills or even just saying a kind word to someone who may not have expected it from you.” The 
movement was planned and rolled out in a big way during the week starting on September 27, 
2009 and could integrate people from all walks of life in more than one way. It was able to 
reach the needy and poor this time but still has to go a long way to make it an everyday affair and 
getting itself integrated into the ethos of the well-to-do Indians.

 The Joy of Giving Week is not just a token gesture, but a celebration of the goodness that each one of us has.   - Nandita Das

GiveIndia Foundation

“Joy of giving” was conceived and implemented by one of the renowned Indian NGO named GiveIndia.   GiveIndia is a 
Mumbai based not for profit organisation whose mission is to promote 'giving'. They act as a channel between willing 
donors and needy poor of India. They give donors a choice of more than 100 grass root level projects to choose from. The 
donors are sent individual feedback about how their money is being spent. This brings accountability in the system and 
makes it very transparent. GiveIndia has initiated many public giving activities in India in last few years. It was the official 
charity partner for the Mumbai and Delhi marathons. It runs the largest Payroll Giving program in India. As part of this 
program employees of participating companies voluntarily donate a monthly amount directly from their salary and this 
money is used for the cause of less-privileged. GiveIndia takes the duty of mobilizing the funds so that it reaches the right 
target audience. This Payroll Giving program has been already implemented by 40 top companies and many more are 
joining. Many big corporate entities including some of the Fortune 500 companies are already part of this unique and 
innovative initiative. Some of the examples are: Aditya Birla Group, Deloitte, Eclipsys, HSBC Investdirect, Lintas, Onmobile, 
Religare and Vodafone. Overall the objective of GiveIndia Foundation is to bring people from all walks of life together to 
engage in acts of giving — money, time, skills or simple acts of kindness and thus making India a better place to live for one 
and all. In line with this objective GiveIndia initiated a never before initiative named 'Joy of Giving Week' or JGW.
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Abstract

The Origins of JGW

June 4th, 2009, amidst a huge media presence and a host of noted personalities from various fields, Mr. Venkat Krishnan, 
Director of the Give India Foundation, Mumbai, announced the plan of the “Joy of Giving Week” to be 'celebrated' across India 
from September 27th to October 3rd, 2009. The week, encompassing the birthday of the father of Indian nation, Mahatma Gandhi
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