
Perspectives on Socially 
Responsible Innovation and 
New Product Development 

utilities in India

This article attempts to find out what utilities were added or created because of New Product Development (NPD) in this 
space. This article also talks about 'Socially Inclusive Innovations' with the following themes emerging from the Thematic 
Analysis Technique used to analyze data -

               New Product Description 
               Genuine User Needs satisfaction of Indian consumers
               Reality of User Needs Satisfaction for the Indian consumers
               Adherence to Indian Socio- Cultural norms of the innovation 

The need for innovation to continuously happen is well understood and accepted in the corridors of corporate India. In 
order to target the needs of a billion people with limited resources we need both radical and incremental innovation in the 
quality of products as well as services. It can also be concluded that innovations strictly coming from inside the boundary of 
the firm will not be sufficient for market success and will require open source innovation with inputs from external agents. 
The cadence of such innovation can't be stopped when the market inspires it. 

India is exhibiting a healthy economic growth - varying from 5 to 9 % growth rate in GDP- since 1991 i.e., for the last two 
decades since it embarked on the  journey of Liberalization, Privatization and Globalization (LPG) (Shah, Thomas and 
Gorham; 2008). Since India remains home to a large section of the world's poor, the Indian market has scope for products 
suitable for both worlds, the developed, i.e the wealthy as well as the developing, i.e. the poor. This article identifies such 
'New Product Developments' in India in the last three years that are suitable for the developing world.

Many researchers have talked about the rise of India in world economy. They have appreciated the increased GDP growth rate 
that India is demonstrating since it embarked on the path of Liberalization, Privatization and Globalization (LPG) since 1991. But 
very few researchers write about the stories of the sprouting of socially inclusive innovations from Indians. Such innovations 
from India are helping millions of Indians to move out of poverty and secure a better quality of life. This article, based upon the 
Focussed Group Discussion (FGD) of 37 managers from varied industries in India, has attempted to capture the diverse themes of 
'Socially Inclusive Innovation' and 'New Product Developments' from India. 16 representative cases are discussed in the article to 
drive home the point that innovations from India are generally for the 300 million people who live on less than $2 a day.
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