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Shown below is a screen shot of Fractals home page, which very clearly 
talks about Analytics & how this field is so vital in current business scenario, and 
hence the tagline “Insight, Impact, Innovation”. This is how the company puts across 
the importance of Analytics: “Today's global leaders understand analytics is the 
new secret weapon to drive competitive advantage. The convergence of Big Data 
and technology is offering unparalleled opportunities to empower every person in 
your organization to make smarter, faster and more accurate decisions”. The crux as 
we can make out from their introductory lines is Big data & accurate decisions.

In this paper we will analyse the website from a user's perspective & also 
by using few Web tools like Market Grader, Alexa &LinkTally.  www.fractalanalytics.com
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by Prof. Monica MorWebsite User Persona

A typical user of Fractal Analytics website would be person who has keen 
interest in Analytics and its utility across different industries & paradigms. Apart 
from Analytics enthusiasts, the visitors could also be corporate executives looking 
for organisations doing work on analytics. They would surely be interested in a 
whole gamut of work done on analytics by the client company. To this extent Fractal 
seems to have delivered.

Their home page is split into 3 screens. The first screen is a moving slide 
show on certain organisations that have been using Analytics. There are some 
extremely short (1mt 26 sec) good videos to watch as well, especially the one where 
the Director Analytics is talking about how Kimberley Clarke uses analytics to 
engage customers.
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